
Jazz for Kids - Engage the children
Roundtable
London, Southbank Centre, 16 November 2014
h. 11.00 – 13.00

The following notes follow essentially the conversations which took place during the roundtable. 

Chair: Nina Torske, Vestnorsk Jazzsenter 
nina@vestnorskjazzsenter.no

Attenders:
Adriano Adewale, artist, adrianoadewale@gmail.com
Amy Pearce, Serious, amy.pearce@serious.org.uk
Audun Humberset, artist, audun@vestnorskjazzsenter.no
Chris Pentney, Sage Gateshead, BACH, chris.pentney@sagegateshead.com
Claire Whitaker, Serious, 
Emily Jones, Cheltenham Jazz Festival, emily.jones@cheltenhamfestivals.com
Francesca Cerretani, EJN Coordinator, francesca@europejazz.net
Joe Townsend, CoLab at Trinity Laban Conservatoire, J.Townsend@trinitylaban.ac.uk
John Cumming, Serious, john.cumming@serious.org.uk
Juliet Kelly, artist, juliet_kelly_music@yahoo.com
Katrina Duncan, Serious, katrina.duncan@serious.org.uk
Martel Ollerenshaw, Serious, martel.ollerenshaw@serious.org                                                         
Melanie Paris, York Early Music Centre, hello@melanieparis.com                                
Per Hasse Andersen, Mai Jazz, hasse.maijazz@lyse.net
Petter Frost Fadnes, artist, Supersonics, petter@fadnes.com
Ros Rigby, Sage Gateshead, EJN President, ros.rigby@sagegateshead.com
Ståle Birkeland, artist, Supersonics, staleb@hotmail.com

To start with, Nina Torske introduced the EJN activity, “Jazz for Kids – engage the children”, which 
will be carried out sharing the many experiences in this sector with the aim of raising the profile 
and get more people involved to work for kids in a professional way. 
Then, the attenders introduced themselves and talked briefly about their experiences, connections 
and interest in jazz and music for children and young people.

The artists were asked to talk about their direct experiences with children.
- Petter Frost Fadnes and Ståle Birkeland from Supersonics said that during their concerts for 
children they always try to spread a high level of energy interacting with the audience (ex. hands 
clapping and singing), maintaining the same level of energy and enthusiasm so that the audience 
remains concentrated and enjoys the concert – most of all during concerts at schools. Every time 
you feel the concert is becoming boring for the children, you have to change and find something 
to capture them. It is also much more stimulating for the musicians – it is a challenge. You have to 
play contemporary but understandable music (good rhythm, noises, etc.) - kids don't have 
prejudices, they are open to everything. During their concerts, Supersonics try not to talk. Playing 
in the schools involves some difficulties: you never know where you will play exactly and it can be 
in the library, in the gymnasium, in a class room etc., you don't know how many children will 
attend the concert, and sometimes you don't know their exact age, etc. - so, very often you have 
to improvise – it is necessary to find an improvising platform. We try to make our show/concert 
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more visual, in an amusing way too.

- Adriano Adewale talked about the melody in his Catapluf's Musical Journey. Catapluf is a 
character who loves all kinds of sounds and meets friends who play all the instruments (cello, 
percussions, sax, guitar, flute, etc.) and they go all together on a journey through several countries 
where they learn the traditional music and everything from saucepans, water, drums and even the 
human body are turned into musical tools. During the concert, there is a continual call and 
response with the audience: hands clapping, body percussions, singing and trying to reproduce the 
noises, dancing – It is a very interactive performance which tries to approach music from different 
points of view. The performance is for audience from 2 to 7, but also up to 10. According to 
Adriano, it is important to see the audience in order to connect with the kids, make the music 
accessible to them. It is very important to improvise during the show and be free. He studied 
theatre for years and during the concerts this helps him to engage with the audience and  know 
how to capture their attention.

- Juliet Kelly is a vocalist and she has a different approach. She said it was her first experience of 
performing to a targeted audience of children and that her concert was billed as "family friendly" 
which meant she had to make sure the performance was appealing to people of all ages. This was 
similar to her experience of rural tours that she has made across the UK for the last 3-4 years. She 
performed in village halls and community centres and often had very mixed audiences (from 6-90 
years) - most of them coming to see a jazz performance for the first time. The way she approached 
this was to set the scene for the songs, tell them a little bit about what it meant to her and draw 
them in by asking questions and encouraging audience participation. A lot of people after the 
show told her that they didn't think they liked jazz but that they really enjoyed the show. 
According to her, audience participation, energy and enthusiasm are the keys to capture young 
listeners. 

After the above experiences, the promoters expressed their opinions and ideas: 

- It is important to find something appealing also to parents because they are bringing the children 
to concerts (for ex. organising a workshop which involves both parents and children);
- The advantage of not talking during the concerts is that the show is understandable to all 
audiences everywhere internationally but at the same time words are very important and 
powerful in lyrics;
- When it comes to concerts for schools, it could be useful that teachers are involved before the 
concert itself so as to prepare the children to it: Supersonics had very good experiences with 
teachers. Together with the concert, they also make research projects and activities which involve 
teachers as well – teachers, as with parents, should be involved so that their enthusiasm becomes 
contagious;
- Artists should always consider the audience age and be aware that, whatever minimum age limit 
they put, they will always find younger children present  (families usually go to concerts with their 
children that can be of different ages);
- Is the sound level a problem for babies? Talking about baby safety, there are headsets to protect 
them from high sound levels – even if it doesn't seem to be a real problem;
- Regarding the sound level: it is very interesting, because it depends on the players energy – kids 
feel it, feel the music, feel the energy coming from the music and from the musicians; 
- It is interesting to contextualize the songs the musicians are playing, using also attractive props 



such as colorful t-shirts, hats, big glasses, costumes, lighting, etc.; adding some funny elements – 
the visual elements are very important and strike children's attention;
- Regarding the age range of audience: when musicians advertise their concerts, they should be 
aware of the fact the audience will be composed of families that can bring all their children of 
different ages - what's the difference in advertising the concert for a certain type of age or for 
families? Do we want to have only children or families? It can be interesting to organize concerts 
only for children in the morning (for schools) and concerts for families at evening/early evening. At 
present, there aren't well-defined standard age ranges/age groups and it is a question for 
producers, it's a challenge – so it is important how the event is described, it is important that the 
marketing is made correctly so that parents can bring the “right” child to the “right” concert;

- Playing for high school students is very different from playing for children: it is similar to playing 
for adults, and in this case, it can be useful to use for ex. projections on big screens;

- John Cumming brought the “jazz dads (and mums)” idea that he did together with a colleague of 
him at the Barbican: it was a film music programme (music of old films), two shows in a day, and in 
the afternoon there were a lot of families because parents wanted to bring their children to listen 
to the music they grew with. It was quite interesting working on afternoon concerts. Which is the 
right time to schedule concerts for families? It could be interesting to connect music with other 
disciplines/media – in this case it was film music, but you can create a “narrative” around a 
concert for example, find a theme, etc.

- Talking about the history of jazz can be “scaring” for children: in this case, jazz becomes an 
educational tool which is a different process including not only music, but also the social and 
political history – this is much more about education and it can have a broader resonance;

- How do we encourage international producers to buy and schedule a kids performance?

- Children react on their own personal way in a public space – and the approach is different 
according to the kind of space (street, indoor concert halls, etc.);

- The scale of audience is also important and maximum audience capacity must be respected -  
small audience vs large audience;

- About the mistakes musicians make: you have to be enthusiastic and leave your bad moodsout; 
musicians have to look at the audience and check the reactions, they have to be entertainers too; 
musicians have to prepare their music and their performance otherwise they won't catch kids' 
attention; it is important to improve the dialogue between artists and audience and between 
artists and promoters;

- Producers too have to know what they are working with, they have to know the production and 
they also have to communicate – communication is very important.

h. 12.50 – lunch break

h. 13.15 – 13.40 
Conclusions, actions and further plans

After the artistic content, it would be good to talk about economics and the practical side.



- At Vossa Jazz in March 2015 there will be another gathering to look at this issue and that will be 
an occasion to go further with this debate; on a very practical level, it would be interesting to see if 
some of the works begins to be booked – EJN can circulate the information among its members 
and try to help that process;
- It would be good to insert a page in the EJN website and create a logo;

- Revise the title and change the title of the project into: “Jazz for young people”;

- This activity started in September in Helsinki with a first working group, here in London it started 
practically and now a plan can be made with concrete results which will be discussed and shown 
during Vossa Jazz – the festival director is really interested in this subject. Nina Torske said she will 
try to find some other funds for this;

- Mobility, research and education are very important – also the EU is very interested in this 
subjects, most of all research;

- About the economy side: how do we afford to have this in a day to day context, outside the 
festivals? There is demand of productions for young people. The expectation of the audience is 
that the ticket prices remain low but in small capacity spaces how can we afford to play high 
quality musicians? - In UK there are examples of national portfolio organizations, foundations, 
donors which help raise some funds. There are also British Council funds for arts by and for 
children. Extra funding is really necessary. 

- Since family shows tend to be at the week-end or in a holiday time,  if you bring them abroad you 
have to think also about concerts for schools during the week. You have to put together different 
packages.

- Examples of artists in residency including work in prison, in libraries, for disadvantaged people 
etc. - you can be active in more fields. 

- Ros Rigby talked about “Take the Green Train”, a 3-year activity of EJN about developing 
environment sustainability with the collaboration of Julie's Bicycle – and she suggested thinking 
about inserting a pilot project involving the families and children issue inside this, with artists 
touring and resident longer in the same place – to do that they have to be able to offer different 
things to the audience. This idea will be developed. 
- For an artist point of view, staying longer in the same place has many advantages: you can 
develop the work with the schools for ex., and when you have continuity you have more chances 
to go further and grow with that work. 
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